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Journal Week 4: Brand
[bookmark: _GoBack]The brand that I have identified is Kashi Cereal. Since health stakeholders explained worries in the high number of diseases killing people as a result of lifestyle changes, I have been indulging in serious changes to ensure that I take healthy foods that could help reduce the health risks of lifestyle foods. I think that Kashi Cereal brand will have a finite lifespan because of the fact that many people are starting to shift to healthy foods and they are moving away from junk foods that are associated with health risks. Since Kashi Cereal brand offers customers organic foods, which are recommended to help fight the health risks associated with lifestyle such as obesity, overweight and cancer, the brand is expected to grow further and expand. With the health risks linked to junk foods increasing, people are becoming more aware of the importance of organic foods. As a result, even the food companies that are dealing with junk foods or fast foods are starting to shift their attention to organic foods so that they retain their customers. However, it is even better for the cereal or organic companies like Kashi Cereal because apart from retaining its customers, it is expected to add more to the list of those who move from purchasing junk foods.
